
A long-established UK personal care company has
installed two Linx CJ400 continuous ink jet printers
after a succesful trial on its production line. 

Potter & Moore Innovations Ltd was founded more than
250 years ago and is renowned for its classic bath and
beauty products.

The company trialled the Linx CJ400s to print codes 
onto a variety of different sized plastic bottles containing
shampoo, foam bath and talcum powder, using Linx T551
Black high speed ink.

The printhead prints upwards onto the base of the 
PP/PE bottles and codes a single line batch code, with
lines running for up to 80 hours per week.

The Linx CJ400 has also demonstrated that it is
completely capable of maintaining reliable, clean running 
in the dusty environment of the talcum powder lines.

Potter & Moore Innovations Ltd needs to move
printers between different lines. The Linx CJ400’s
13.5kg weight makes it easy to carry, while its
ability to store messages for up to four separate
lines was another key factor in the decision.

The Linx CJ400 represents a major development for
the coding and marking industry. It offers customers
three-month intervals between printhead cleaning

and is the most portable CIJ printer available.

The Linx Easi-Change® Service Module can be changed 
in minutes using on-screen prompts. This means scheduled
maintenance is easily completed by the line operator,
without the need for a trained technician or extensive
downtime. On-screen trouble shooting can solve the
majority of operating issues without the need to consult
manuals or engineers.

Potter & Moore
Innovations Ltd
chooses Linx
CJ400 printer

“
”

The ease with which the Linx CJ400
can be operated and moved, along
with its consistent clean running, is
invaluable on our production lines
Lee Carpenter – Engineering Manager

Customer Application



www.linxglobal.com/CJ400

For more information, contact Linx Printing Technologies Ltd, Burrel Road, St Ives, Cambridgeshire PE27 3LA, UK.
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Potter & Moore Innovations Ltd
chooses Linx CJ400 printer

Key Facts

Country
UK
Industry
Cosmetics
Product printed on
Plastic bottles – PP/PE
Message content
One line – batch code
Printing per week
5 days/week; 80 hours/week
Ink used
Linx T551 Black high speed ink
Number of printers purchased
2 x Linx CJ400
Customer comments
“I like the touch screen and pictures – 
I don’t have to scroll through endless
menus to change parameters”

Key Product Benefits

Linx CJ400
• Simple to own - serviced by the customer;

no printhead cleaning for 3 months
• The most portable CIJ printer – 

only 13.5kg
• Easy to use – colour touch screen and 

simple user interface for quick message 
set-up.

The module contains all relevant serviceable parts in an
easily removable box, with no wires or pipes to disconnect
and reconnect, and no need to expose other critical printer
components during servicing. There are no electronic
components to replace when the module is changed,
reducing cost and waste.

The three-month printhead cleaning intervals offer a 
huge reduction on cleaning costs and downtime. The Linx
CJ400’s 62 micron printhead nozzle saves up to 40 per
cent ink usage compared to other CIJ printers. Solvent
consumption is also reduced by up to 33 per cent.

One-step set-up is assured thanks to an easy to use colour
touch screen, whose simple prompts enable users to start
coding straight away. The same system offers step-by-step
message creation and editing without requiring any
complicated manuals or training. Mistake proof refills with
SureFill® fluid identification prevents potential damage
caused by the use of incorrect inks and solvents.

Lee Carpenter, Engineering Manager at Potter & Moore
Innovations Ltd confirms: “The ease with which the Linx
CJ400 can be operated and moved, along with its consistent
clean running, is invaluable on our production lines.

We particularly like the touch screen, and the fact that you
can actually see what your are entering, without having to
scroll down through endless menus.”


